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Summary:
In spring 2021%*, the Woodbridge EDC conducted a resident
survey to collect information about the following:

* What kind of businesses would you like to see in town?
e Consumer habits: business occasion and frequency

* Desired cuisine/restaurants

* Businesses most likely to patronize

* Infrastructure assets

* Leisure activities

*N.B. — survey was conducted during the Covid-19 pandemic
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Question 2: What types of cuisine/restaurants would you most like to

see in Woodbridge?
* Overall, responses are relatively wide-ranging and diverse
* A combination of ethnic cuisine and Bistro/Café/Coffee are the top choices
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Types of Cuisine/Restaurants

Bistro/Café/Coffee
9.5%

Other Ethnic:

described as Ethnic;
as well as Brazilian,

German, Greek,
International,
Jamaican,
Malaysian,
Mediterranean,
Middle Eastern,
Peruvian

Other Ethnic
8.5%

Themes of notable verbatims include: “not a chain”,

American Casual
Upscale (American/French) | (Diner, Fast Casual)
4.8%

” o«

good quality”,

Pub/Bar+Grill/Wine
Bar (Alcohol themed) | Mexican
4.6% 4.4%

Vegetarian/
Vegan
4.1%

Other Asian:
described as Asian;
as well as Korean,
Thai, Vietnamese

Other Asian
3.7%

”n o

Japanese (incl.
Habachi, Sushi)
4.3%

Soup/Salad
2.3%

Family (No
Bar)
1.7%

Ice Cream
1.5%

no more Italian”, “better than (multiple existing restaurants)”
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Business Frequency by Occasion

90.0% 85.9%
Retail &
80.0% .
care/services
top 2 i i
0.0% P Eating/takeout Weekday “passing through”
top 2 presents an opportunity
60.0%
50.0%
43.0%
40.0%
29.0%
30.0%
21.1%
20.19% 21.7%
20.0%
14.0%
10.3%
10.0% 6.3% 5.7%5-7% 6.3%
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o . 0.7% | | 1.0% 0.6% 0% |
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M Retail shopping ™ Eating out/takeout 1 Personal care or professional services = Work M Passing through
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Business Occasion by Frequency

90.0% 85.9%

80.0%

Infrequent shopping, Disconnection between
70.0% dining, and residents jobs & district;
care/services also, for passing through

50.0%

37.3%

40.0%

30.0%

20-% 1 8-0%

10.3%

10.0% 6.3%

2.6% 4.0%
0.0%

2.3%
1.0%
0.7%
- . e 7% e

Retail shopping Eating out/takeout Personal care or professional services Work Passing through

0.0%

B 5 ormore times per week  m2-4timesperweek  mOnce aweek  mOnce a month = Once every few months Never
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0.0%

Bagels/Bakery

Coffee Shop 65.5%

Specialty Food 59.4%

Grocery 47.0%

Breakfast Restaurant 43.8%

Theater/Performance Venue 31.0%

Kids Activities/Retail

26.2%
Antiques/Home Furnishing 24.6%

Craft & Art Supply Store 24.0%

Consignment 19.8%

Clothing 19.5%

Other (Please Specify) 19.2%

Art/Music Lessons

14.1%

Note: Other (in descending order): 1) Small grocery/market (Trader Joe’s, health/natural foods); 2) Flower/Garden shop; 3) Bookstore; 4) Restaurant. These four
segments represent % of “Other” responses. The remainder of “Other” responses are disparate.
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100.0%

90.0%

80.0%

70.0%

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%

1st choice 2nd choice 3rd choice 4th choice 5th choice 6th choice 7th choice

m Sidewalks  ® Commuter parking = Wayfinding signage = Wifi ®EV parking ™ Bus shelters B None of these
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Note: “Other” responses are disparate



Sample responses to: Please share any additional comments

| think the town needs a town center where people can gather. For a small town, the only place | run into people are
either at school or shopping in Orange or the once a year summer movies. We should have more town events.
There’s so much money being spent at other towns at their shops, it’s a missed opportunity. Woodbridge is so lovely
and can be such a quaint town with mom and pop shops. Imagine a mini golf place at the country club and a town
coffee shop where people can run into each and say hi.

| love my home in Woodbridge but feel that the business district is underdeveloped. | would love for it to be more
walkable, more accessible by bus, and to feel more inviting to pedestrians, with green areas, small parks or plazas
etc.

We need places to gather as a community that are for adults but also families with young kids. This includes
restaurants but can also be concerts, plays, festivals, etc.

Bradley road should be our “Main Street.” Residents should have an area to stroll down, grab a coffee, a drink, a bite.
Shop a little and run into neighbors. This would make our town so much more desirable. Our teenage population
would also have somewhere to gather. Maybe an ice cream shop along Bradley road as well.

It would be great to have a centrally located, family friendly business in town. We have a beautiful town center and
it's one of the places I've enjoyed the most during concerts on the Green. Since we have very little centrally located
businesses, | often go to Orange or Milford. I'd spend more money here in town if there were more variety.



